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Who we are, History, Criteria and Priorities

Who are we?

Health Promotion Advocates is 501(c)(4) non-profit corporation created to integrate health pro-
motion concepts into national health policy and all aspects of society and is governed by a board of direc-

James Fries, M.D.
tors.

Lawrence W. Green, Dr.Ph.
John Harris, M.Ed.
Kenneth Pelletier, PhD, MD(hc)
Anna Silberman, M.P.H.

Leslie Spencer, Ph.D.

The work of Health Promotion Advocates is done by the volunteer members of four standing
committees (Collaboration, Communications, Finance, and Grassroots — each chaired by a board member),
state advocacy leaders, and hundreds of grassroots advocates across the country. In addition, Health Pro-
motion Advocates has recruited a large group of collaborators, and has a strategic legislative plan that
guides the efforts of Health Promotion Advocates.

History:
Advisory Board

Lester Breslow M.D.
Bill Foege, M.D.

Health Promotion Advocates was established after Michael P. O’Donnell, Editor in Chief and
President of the American Journal of Health Promotion, realized that funds from the $246 billion settle-
ment between the tobacco industry and the states were being spent on everything except tobacco use pre-
vention. He and some of his colleagues agreed that some political clout was needed to make health promo-
tion an integral part of society. He and others involved in this movement spent the next two years in dis-
cussions with over 300 organizations and individual health promotion leaders to get a sense of the needs of
the health promotion community, and determine which of these needs could be addressed through federal
policy. Michael O’Donnell is now the Chairman of the Health Promotion Advocates Board of Directors.

Martha Hill, Ph.D, R.N.

Dean Ornish, M.D.
J.Michael M. McGinnis, M.D.

Gilbert Omenn, M.D., Ph.D.
Mike Roizen, M.D.

Criteria for selecting the Health Promotion Advocates legislative priorities:

Vision - The vision Health Pro-
motion Advocates is to promote
healthy lifestyles among all
Americans and thereby reduce
medical costs and utilization,
improve quality of life, and
enhance productivity.

The legislation must:
1. Contribute to the mission and vision of Health Promotion Advocates;
2. Attract resources necessary to be successfully passed; and
3. Make Health Promotion Advocates smarter and stronger through the process of advocacy.

Mission - Our mission is to
make health promotion an inte-
gral part of all elements of soci-
ety including clinical settings,
schools, workplaces, neighbor-
hoods, families, and local, state
and federal policy.

Legislative Priorities:

e Health Promotion FIRST (Funding Integrate Research, Synthesis and Training) - S.866

e  The Healthy Workforce Act - one section S1753 for the Finance Committee and another

Strategy - Our strategy is to Secion (S1754) for the HELP Committee

engage the health promotion
community in developing, sup-
porting and passing legislation
that contributes to our mission.

e Personal Health Investment Today (PHIT ) - H.R. 245
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